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PBS is an innovative

For each organization, how innovative do you consider each to be?

Percent saying "very innowative/somewhat innovative' (on a 4-point scale: wery innouative, zomewhat
innowative, notvery innovatme, notat all innowative)

St Content sources o I -
Commercial Broadcast TV 21% _ 5%
Commercial Cable TV 18% _ T4%
MNewspaper Publishers 13% _ 62%

Wery Innowative W somewhat Innovatve
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PBS is i1 in public trust

How much do you trust each organization?

Percent saying they trustthe organization “a qreatdeal” (ona 4-point scale: a great deal, somewhat, notvery much, notat all.
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Courts of Law "'*’*""'* 24%
Commercial Broadcast T ""**""1 21%

Digital Content Sources ""'*"" 20%

Mewspaper Publishers "'*'*1 1394

Federal Government ""'1 1%

Commercial Cable TY "'*1 LA

Congress "'1 7%,
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PBS is a trusted & safe

slace to watch television

How much doyou agree with the staterment that is a trusted and safe place
for children o watch television?

Percent saving "agree stronghwagree somewhat” (on a<4-point zcale; agree strongly agree somewhat, disagree
zomewhat dizagree stronghe).

89%
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PBS is a trusted & safe

place to visit on digital

platforms

How much do you agree with the statement that is a trusted and safe
place for children to visiton digital platforms?

Percent saying “agree stronghyfagree somewhat” (on a d-point scale: agree strongly, agree somewhat,
disagree somewhat disagree stronghy).

84% QNEEH
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PBS provides trusted & safe

mobile apps for children

Haow ruch doyou agree with the staterment that provides trusted and safe
apps for children on mobile devices?

Fercent saying “agree stronghy&gree somewhat” (on a 4 -point scale: agree strongly agree somewhat, disagree
somewhat dizagree stronghy).

81% EHEE
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PBS is 1 in importance

How importantis it thateach of the following types of television is available?

Percent saying each type of television iz "wery important” (on a 4-point scale: wery important somewhat
important, nottooimportant not &t allimporkan®.

58% =R
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PBS provides excellent
value for tax dollars

For each of the following services thatare funded using
tax dollars, please rate the value that you receive.

Percent saying each institution iz an “excellent’ value for the doliar
(on a<-point zcale: excellent, good, nottoo good, poor).

2

Hilitary Defense

PBS 21%

Federal Aid to
College Students

12%

Overseeing Food Safety 12%

Social Security 1%

Oversesing Drug Safety 1%

Emvironmental Protection 9%

Highways/Roads/Bridges B%

Agricultural Subsidies %
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1.http://valuepbs.org/

2.http://www-tc.pbs.org/about/media/about/cms page media/920/2015 Trust Bo
oklet 1.pdf?utm source=bestofnewsletter&utm medium=email&utm content=Bes
t of March-15 C&utm campaign=&elgTrackld=2eb478eba7f84ab69d820e75b6286
4ba&elq=1c23a03a58fa494da9a2cf3calfca24e&elqgCampaignld=778&elgaid=1467&

elqat=1
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