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CIC http://www.ciccorporate.com/

Social Media Today http://socialmediatoday.com/

Fan Page List Research http://fanpagelist.com/

Social media apps. http://fanappz.com/

Social Media case study http://roymorejon.com/

awoo SEO;f E‘ﬁ‘,n—ﬁﬂ ik http://blog.awoo.com.tw/

12 Reasons Why We Like Brands on Facebook (Roy Morejon)
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41.6% of the US Populatlon Has a Facebook (Social Media Today)
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