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The Branding of Taiwanese Independent Media on The Internet:
Cases of The News Lens and The Reporter
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1. IR EE & H I EACKAYA#s ( The brand excels at delivering the benefits

customers truly desire )

2. ro R 4EFFAH EE M4 ( The brand stays relevant )
3. fRIBEREF (EE LA E E(E S ( The pricing strategy is based on

customers’perceptions of value )

4. rm R F & H 727 ( The brand is properly positioned )

f‘stedﬁ.@gﬂ#}*f&fﬂ: ( The brand is consistent )

6. & Iﬁﬁ?ﬂé\ A TR g 22 2 & HE M ( The brand portfolio and hierarchy make sense )
I

7. Rt S B2 TN BN B 2 & E LIRS %M 25 ( The brand makes use of

t%z :R MOordinates a tull repertoire of marketing activities to build equity )
/.

N njE
é@f % v -
\ Chan

f:( % —tar
nnf ?F' IR EE AR SLERETEEE AU =SS ( The brand’s managers understand what the

( \9)) M0 e 7 : Jal=lic )
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%%?é/ N ﬂ-ﬁ ;% :l: % E’J 12( TF brand means to customers )

A [E 4B 48 75 15 B3 4R 288 BY 5E (= Rl /FEZ F)) BY mm 5 52 SRS SR > WAFLENA4EYE (The brand is given proper support, and
*ﬁleﬁﬁ -3 ?U E?ﬁv that support is sustained over the long run )
th/\BY{ 2 (Berthon et al., 2008)
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JEZFIEBPY(Ewing & Napoll 2005)

0. N E ST REAE Zn BV A ( The company monitors sources of brand equity )
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ZETH r df p CPEER {lE2= FIEE RS

HEEAMO?
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I WG 4T LT R P N M SD F P | Scheffe
Post hoc

(ETIE{a TG} ok 5 i 4P =L i 2 68 4.60 .49 20.89  .000 | 1=4*
bR FR SV am A S T B Em 66 403 .86 <4
Ioh] S 5 i 41 =% L A e 2 66 448 .66 2<5%
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S S A 33 482 .39
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