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About four-in-ten Americans °ﬂe" gEt news online Few have a lot of confidence in information from
%07, UsS: Ldults \ono offe getnews i each plefform professional news outlets or friends and family, though

majorities show at least some trust in both
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- % of US adults who trust the information they get from...
» I A lot Some Net
Radio ((©1)) - Local news orgs 22% 82%
e & B A e
acquaintances
18-29 30-49 50-64 65+
W27 45 72% 854 But social media garners less trust than either
Online 50 49 29 20 % of web-using U.S. adults who trust the information they get from ...
Radio 14 27 29 24 ! "
Socit et -
Print newspapers 5 10 23 48
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Three-fourths of Americans think news organizations

s s Americans are more divided in whether they think
keep political leaders inline - 3 B
% of US. adults who think that news organizations keep political leaders news theY get online from friends and 'amlly IS one-
from doing ... sided

Thirigs that shouldn’t ks done Thelr job % of online news consumers who think that the news their friends and

family post or send online about political and social issues...

But nearly the same portion say news media are : They don't et this
e Y po Y Represents more Represents just news from friends

) . than one side one side & family online
% of US. adults who think that news organizations ... when covering

Deal fairly with
all sides Tend to favor one side
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Of the 35% who say it represents just one si

Conservative Republicans more 0
likely to say so than others 0,
69 /E) say they would prefer . while 30 A) are OK that
a greater mix of views ...

it represents justone side.
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Young adults no more likely to engage
with news on social media

% of social media news consumers ages... who share or

repost news stories on social media...
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About 6-in-10 Americans
get news from social
media
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% of social media news consumers ages ... who comment
on news stories on social media ...
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TRLEBEAH] > [ RLEPE] 2 (There's no shortage of news in this world. If you want
news, you can go to cyberspace and grab out all this junk. But I don't think most people are
competent to become editors, or have the time or the interest. You're not buying news
when you buy The New York Times. You're buying judgment. )
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1. Letter From The Editor: HuffPost® s New Chapter



http://www.huffingtonpost.com/entry/lydia-polgreen-huffpost_us_58fe16b8e4b018a9
cedd2edc

US newspaper industry hollowed out by job losses
https://www.yahoo.com/news/us-newspaper-industry-hollowed- job-losses-190549050
html

The Modern News Consumer
http://www.journalism.org/2016/07/07/the-modern-news-consumer/

The Media Insight Project

http://mediainsight.org/Pages/default.aspx

Arthur O. Sulzberger, Publisher Who Transformed The Times for New Era, Dies at
86
http://www.nytimes.com/2012/09/30/nyregion/arthur-o-sulzberger-publisher-who-tran
sformed-times-dies-at-86.html?_r=0



